Bounce Back Coupon Offer Guide
(Template available online in the online Participant Resource Center)
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Your $ [insert donation amount] donation* supports No Kid Hungry® 
and helps make sure every child in America gets the food they need, 
every day.  



Please redeem this coupon until [insert last redemption date] for 
[insert promoted item or service, e.g. a free or discounted menu 
item, a two-for-one offer, etc.]. Learn how to stay involved 
at NoKidHungry.org. 











Bounce back coupon offers are an effective and measurable way for restaurants to drive repeat customer visits, engage employees in a program that allows them to help children in America, and raise funds from guests. 

Objectives

A bounce back coupon offer can be customized and tailored to fit each restaurant brand’s objective. Restaurant objectives can include:
· Introduce a new menu item, or promote a seasonal menu item or a Limited Time Offer.

· Increase check average, customer traffic or both.
· Build customer loyalty through repeat visits and meaningful engagement.
· Rally all employees to meet a set fundraising goal or social responsibility objective.

· Contribute to the national month-long No Kid Hungry initiative this September.
Coupon Offers:
Identify a compelling coupon offer and establish a fundraising goal. Select and customize one of the following ideas, or develop your own to meet your overall business objectives. Each offer is intended to be for something the customer receives with a future purchase, to drive business revenue.
· Provide a free menu item (appetizer, soup, dessert etc.) on next visit with an entrée purchase.
· Dollars off a future meal (e.g.:  Donate $5 and receive $5 off your next meal purchase of $20 or more).
· Free children’s entree with the future purchase of an adult entree.
· Discount on a combo meal purchased on a future visit.
· Donate $5 and receive a buy one get one free offer.

Invite your suppliers to partner with you in your coupon offer. For example, if you offer a free cookie in your bounce back coupon, request a discounted or free case of cookies from your cookie supplier. In return, promote the supplier’s brand in your communications.
For multi-unit brands, encourage your executive team to send out communications to the entire organization announcing your brand’s participation and established goals. Challenge each team (e.g. store teams, headquarters, department, division, etc.) to meet these goals in creative ways and provide incentives for the person, manager, department, region or store that raises the most funds.
Time Period:

September marks Share Our Strength’s month-long No Kid Hungry initiative. It’s also back-to-school month when many kids who rely on school meals for much of their daily nutrition will again benefit from school breakfast and lunch programs. Restaurants can leverage these two facts to run their Dine Out For No Kid Hungry promotion for the entire month of September or for multiple weeks during the month, as long as it includes the official dates of September 15-21, 2013.
Follow Better Business Bureau Guidelines for Cause Marketing (see “Better Business Bureau Guidelines” in online Participant Resource Center)

Tracking Results:
Coupons are a time-tested means of measuring results. 
· Capture coupon redemption rates—including a unique tracking code in the coupon will help.

· Assign a POS button for the coupon donation. 
· Track sales daily or per shift to compare progress in each line up. 
· For multi-unit brands, internal on-line dashboards provide an easy way to showcase the donation results for each restaurant location, region or state. 
· Create a thermometer to display back-of-house that tracks daily donations and sales.

How to Customize the Coupon 

Restaurants can customize the designed coupon template in the online Participant Resource Center through Calagaz Printing (our print partner) or by requesting the design files from Share Our Strength for your own designer to use. Include the following information:

· Restaurant name. 
· Restaurant logo.
· Coupon offer.
· No Kid Hungry logo.
· Coupon expiration date.
Determine the suggested donation amount for the coupon and describe the offer in simple, clear language. For example: “For a donation of $1 or more, receive a free chocolate chunk cookie on your next visit. Expiration date:  <insert month, day and year>”
How to Create Your Own Coupon 

Restaurants can also create their own coupon from scratch. If you choose this option, please follow the guidelines laid out in “Creating Your Own Materials”, and send Jessie Sherrer (jsherrer@strength.org) a proof copy to approve at least seven working days before final production.

Coupon Promotion:

To promote this event, post in-store materials at least one week before your promotion. Be prepared for guests who want to make an early donation, and use the customizable support materials available in the online Participant Resource Center.
Don’t forget social media:

·  Tweet, blog, and email your network, inviting them to help you meet your fundraising goal.
· “Like” us on Facebook
· Follow us on Twitter @DineOutNKH and @NoKidHungry. 
Support Materials:

Use the customizable materials in the online Participant Resource Center, including templates for a customer donor/contribution card, poster, table card, guest email, and press release, as well as guidelines for creating your own promotional materials and using traditional and social media to market your promotion. 
Thank you for taking an active role in the 2013 Dine Out For No Kid Hungry. Together, we will end childhood hunger in America and make sure every child gets the food they need. 
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